
 

 

November, 2016 

TO: Lumpkin County Board of Commissioners 

RE: 3rd Quarter Report to County Board 

 

Third Quarter, 2016 has been an exceptional quarter for city and county tourism.  

To hit a few highlights:  

• Bed tax revenue for the quarter is up, compared to last year – 10% for the city and 6% overall 
• Combined lodging receipts exceeded $2 million for the quarter – for the second year in a row 
• Six Gap participant numbers rebounded strongly – over 2,000 riders, compared with slightly 

more than 1,800 last year (when major competition was the World Cycling Championships in 
Richmond, VA) 

• A popular “Trike Race” was added to the Criterium this year, just for fun – six teams competed 
and the City of Dahlonega was the Trike Race champion. 

• Earned media value for placed stories about Dahlonega exceeded $1 million with more than 13 
million viewers or readers learning about the destination, events and activities. 

• The number of walk-in visitors to the Visitors Center is up slightly for the quarter, reversing a 
trend experienced in 2015. 

• The number of motorcoach visitors to Dahlonega is up sharply compared to third quarter, 2015. 
• Website statistics show large numbers of visits – 178,461 for the quarter -- and new visitor visits 

are up an average of 46% to the Dahlonega.org website. 
• Social media analytics show Facebook likes and reach up significantly compared to 2015 and 

Twitter fans have more than doubled.  
• 4th of July – this year’s “better-than-ever” Independence Day celebration went far beyond a 

parade and fireworks to include an “Adventure Zone” family entertainment component and 
Hancock Park watermelon and pie eating contests.  

• Welcome Back Students Block Party – re-branding the welcome back event as a block party 
increased vendor participation and students attendance. 



• AVA designation for “Dahlonega Plateau” has moved to first place on the TTB’s approval list – 
we’re working with wineries within the region and preparing materials for this pending 
announcement. 

• Gold Museum 50th anniversary and planned major renovation – although details are thin at this 
point, we are poised to help Georgia State Parks promote this major event for 2017. 

• Wedding Expo – this first-year event drew more than 100 brides-to-be, their parents and fiances 
and booked real events, catering and services business for the more than 30 participating 
vendors. The event included three venue tours with five to seven venues on each tour. 

• Dahlonega Wine Trail – The sixth annual weekend event brought nearly 1,000 wine enthusiasts 
to Dahlonega, an increase of almost 150 from a year ago. The trail was expanded by one winery, 
with the addition of Kaya.   

• Wine Walk – The Chamber, with support from all wine tasting rooms in downtown Dahlonega, 
the growler store and the wine package store, debuted a “Wine Walk by the Glass” promotion, 
which has proven successful. More than 445 wine glasses – purchase of which permit two tastes 
at each of the tasting rooms for $2.75 plus tax – have been sold since September 1. 

Attached are: a comprehensive chart of 3rd Quarter measure-ables, a linear chart of bed tax revenue 
increases since 2007, and Six Gap statistics for 2016.  

 

Thank you. 

 

Amy Booker      David Zunker 
President      Tourism Director 
Dahlonega-Lumpkin Chamber & Visitors Bureau  Dahlonega-Lumpkin Chamber & Visitors Bureau 
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